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Purpose – Update on Land Use Plan 

It is the intention of the Bowling Green community 
to be a distinct family-friendly, college town 
comprised of a diverse community of residents, 
business owners, shopkeepers, and students.  
 
It is our intent to be an economically viable and 
environmentally sustainable place comprised of 
households and businesses alike that work together 
to steward scarce natural resources.  
 
It is our intent that our neighborhoods be walkable, 
safe, and vibrant, and our streets beautiful and 
appealing.  
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Purpose – Update on Land Use Plan 

We  

are here 

November 

 

November 

through 

April 

 

 

April 

 

May 

through 

July 

 

August 

Through  

October

? 
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Why Bother? 

“Someone's sitting in the shade today 

because someone planted a tree a long 

time ago.”  ― Warren Buffet 

“The time to repair the roof  

is when the sun is shining.”  

– John F. Kennedy 

“It takes as much energy to wish as it  

does to plan.”  -Eleanor Roosevelt 

“If you don’t know exactly where you’re 

going, how will you know when you get 

there?” ― Steve Maraboli 

“If you don’t know where you are 

going, you will wind up somewhere  

else.”  -Yogi Bera 

“Without leaps of imagination or 

dreaming, we lose the excitement of 

possibilities. Dreaming, after all is a form 

of planning.”  ― Gloria Steinem 
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Purpose of Planning 

Get the “big 

stuff” right 

(avoid paying 3x’s-install, 

undo, re-install) 

Anticipate 

future 

needs 

Consistent, 

predictable 

decisions  

(get everyone on the same 

page) 
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Asking the Tough Questions 

Thinking critically, focusing on current demographics, and 

looking at 5, 10, 15, and 20 years from now 

• What is our current trajectory? 

What’s “working” and “not working” 

• Just like businesses, cities are also in competition with 
each other 

How can BG better compete in the region? 

• Universities are also facing competition.  Can we have 
greater mutual benefit? 

How can we better coordinate with BGSU 

• Who do we want to attract and what will appeal to them? 

What is our Target “Market”? 
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Focusing on Assets 

• 

 

 

 

 

 

 

 

 

 

 

 
 

BGSU 

Downtown Good Schools 
Well-Kept Homes 

& Neighborhoods 

Abundant shaded neighborhood streets 

Parks 

Culture 

 Arts 

Pride 

Civic Engagement 
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Data Analysis: Population 

Population Outlook: Flat 
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Data Analysis: City Fiscal Condition 
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In the City’s General Fund, 

2014 Revenue is $2 Million 

Less than 2007 Revenue 



Data Analysis: Housing/Neighborhoods 

60% of BG 
Housing is 

Renter 
Occupied 

90% of renters 
adjacent to 
and south of 

BGSU are 
under 25 years 

old 

Non-Conforming Uses Impact 
Neighborhoods  
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Data Analysis: Housing/Neighborhoods 

Disorderly Conduct Reports By Neighborhood 
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Data Analysis: BGSU 

The fiscal health 
and success of 
Bowling Green 
and BGSU are 
interrelated 

Cities and 
Universities are in 
Competition with 
global, market, 
and economic 
forces at work. 
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Assets + Data Analysis + SC + Small Group Input =  

Areas of Focus for Public Input 
 

 

 

Steering 
Committee 

Open House Surveys 

Written 
Comments 

City Staff Small Groups 

Conversations 
Consultant 
Meetings 
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Community Open House:  

250+ attendees 
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Public Input: Survey Results (423) 

Public input supports the 
need for the plan update 
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Public Input: Northeast 

81% said they 
“Agree Strongly” or 

“Agree” with the 
proposed approach 

for Northeast 
Neighborhood 
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Public Input: Southeast 

82% “Agree Strongly” or 
“Agree” that the Conditions 
in the SE Neighborhood 
Need Attention 
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Public Input: Downtown 

Strongly 
Agree 

Agree 

Neutral 

Disagree 

Strongly 
Disagree 

“I support the proposed 
approach for BG’s 
Downtown” 
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Public Input: East Wooster 

77% “Strongly Agree” or 
“Agree” with the proposed 
E. Wooster Approach 
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Public Input 
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Public Input 
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Public Input + SC Feedback + Data =  

We Need an Action Plan! 
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DRAFT Plan Highlights:  Competition & Target Market 

BG Needs to be able to retain & attract young professionals 

93% of those surveyed 
agree that BG needs to 

be able to retain & 
attract young 
professionals 
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DRAFT Plan Highlights: Target Market 

This Translates into… 
•Walkable neighborhoods 
•Quality of Life / Amenity-Rich Neighborhoods 
•Vibrant Downtown 
•Community Character and Aesthetics 

More Specifically… 
•Health & fitness  
(bike paths, sidewalks, parks) 

•Entertainment (athletics, 

events, theaters) 

•Local flavor/character 
(unique places, gathering 
spaces) 

Form (Landscaping, 

interconnectivity, 
hip/dense/affordable housing 
near DT) 

 

Why this Target Market? 
•City has older demographic 
•Strong entrepreneurial, professional workforce 
opportunity 
•BGSU (opportunities to retain strong households 
now and into their life cycle) 
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DRAFT Plan Highlights:  The 7 BG Principles 
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Highly livable urban form 

Positive, appealing first impressions 

Local flavor 

Strong business base 

Broad Housing Spectrum 

“Good Neighbor” neighborhoods 

Easy access to health and fitness 



DRAFT Plan Highlights:  Applying the Principles 

• “Good Neighbor” 
Neighborhoods 

• Access to Health 
& Fitness 

• Local character 

• Strong business 
base 

• Housing Spectrum • Urban form 

• Positive first 
Impressions 

E. Wooster Northeast 

Southeast Downtown 
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DRAFT Plan Highlights:  Applying the Principles 

Northeast Southeast 

Downtown 

E. Wooster 

28 



Proposed Timeline 

 

 

 

Planning Commission – August and 

September (Public Hearing on 9/3/14 and 

potential recommendation that night). 

 

Polished Draft to Planning Commission and 

public by mid-August (deadline 8/15/14). 

 

City Council – September and October 

(Public Hearing TBD) 
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This is hard work… 

If there is no sense of urgency, people will allow the 
status quo to continue 

Fear of “rocking the boat” could stop the process 

Not “everyone” will agree on “everything” 

Easier to do nothing. But is that best for Bowling Green? 

All progress requires work and cost…financial, political, 
and energy 

Implementation: Action is required for the success of 
any plan 
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